Dabpura Ferrero 6 Poccuu (Braoumuperxas obnacme, ceno Bopuia, Coounckuii paiion)

Ferrero B Poccun:
UCTOPUA YCIIEXA

B 2016 200y Ipynna Ferrero ommeuaem ceoe 70-nemite. 36 9mo pems.
KOMNAHUA NPOOCAANG OONUAOL 11YNTb — HAMUHAS C MANCHBKOZ0
npoussoocmea 6 yermpe Anvobi, 20p00a Ha cesepe Umanuu, Cmasiiezo
OMNPABHOLL MOUKOLL ee UCIOPUL YCNEeXA Ha 2I00ANBHOM YPOBHE.

o pesynvmamam onpoca Reputation Institute 2016 Ferrero sanana
18-yr0 cmpouxy 8 petimunze Global RepTrak® 100 ¢ pe3ynsmamon
74,8 6anna, wmo maxaice cmasum Ferrero Ha nepeoe mecmo cpeou
npouzsooumeneti npooyKmos numarus 6 cnucke 100 naubonee
Yeacaemblx Komnanuti 8 mupe. 20 21em 0esmensHoCmu KOMNaHuL
npouno ceasansl ¢ Poccuerl.

Ha poccuiickuii peiHok [pyrima Ferrero Bbiiuia B 1995 rozy. 32 rofibl IPUCYTCTBUA
B Poccu Ferrero ycrelmHo npoIuta Bee CTYIeHH PA3BUTHA OT HEOOJBLIOTO
TPE/ICTABUTENLCTBA IO KPYIHOM KOMMEPYECKOH 1 IPOM3BOZICTBEHHOM KOMIIA-
HUY C Pa3BUTOM JUCTPUOBIOTOPCKOM ceThio. Konaurepckad hadpuxa Ferrero

BO Br1apuMUpCKor 06/IaCTH ABACTCA OHUM U3 BEAYIUX IIPEATIPIATIN TPyIITIpt

Y BHOCUT 3HAYUTE/IbHBIH BKIA] B IIOCTYIATENLHOE PA3BUTHE 3KOHOMUKH DETUOHA.
B HACTOAIMIT MOMEHT Ha POCCHICKOM PBIHKE IPE/CTABICHEI BCE OCHOBHbIE OPEH-
bl Ferrero. [naBHbIMU COCTABIAIOMUMY yeriexa Ferrero B Poccnn — Kak 1 BO BCeM
MHPE — CTATM UHBECTHLIMY B YEIOBEUCCKULT KAIMTATL, 0OECTICYCHUE HEU3MEHHO
BBICOKOTO KA4€CTBA IIPOYKLIMH, IIOCTOSHHOE COBEPIIEHCTBOBAHKE ¥ MHHOBALIMH.

Poccuiickue IoTpedUTE OTBEYAIOT B3AMMHOCTBIO, BHIOPAs IPOAYKLIMIO
Ferrero. Tak, 10 pe3y/isTaTaM OOIEHAIMOHATBHOTO TOIOCOBAHMS OPEH/IbI
Raffaello u Ferrero Rocher crami naypearamu pemunt Mapka Nel B Poccuu-2015.
A pesynsratbl nconeosanus Kinder Umbrella Brand Equity 2015, mposezieHHOTO
KOMITaHHEH Ipsos, B 0UEPEIHOM pa3 MOATBEPAWIN 6E3YCIOBHOE JIH/IEPCTBO
6penna Kinder, KoTOpBIit HA IPOTSLKEHNN MHOTUX JIET AEMOHCTPHPYET JIyuIlne
TIOKA32Te CPeTK O6PEH/IOB, OPUEHTUPOBAHHBIX HA JIETCKYIO AYJUTOPHIO.

ConyanbHas OTBETCTBEHHOCTb BCET/iA ObUTA B IIEHTPE GM3HEC-Mofienu Ferrero.

Ha robampHOM ypoBHE [pymia peanusyeT MacIITabHble POEKTHI YEPE3 JACATENb-
Hoctb Ponjia Ferrero, «ConpabHBIX IPEIPUATIR> Ferrero u MeKIyHapoaHyio
conuabHyIo porpammy Kinder+Sport. B Poccuu oHOI 13 Hanboree Aprux
MHULMATHB HOC/IEAHVX JIET AB/IAETCS IIAPTHEPCTBO KoMianuu «Peppepo Pyccus»
¢ O611epOCCHICKOI HH(POPMALIMOHHO-TIOUCKOBOM CUCTEMOI /ISl YCHIHOBHUTE-
Jieit «BuyieonacnopT>, HeM3MEHHBIM DYKOBOZMTENEM KOTOPOH ABAeTca Trumyp
Ku3axoB — aBTop 1 BEAyIIHIA Teenporpammet «[1oka Bee omav. B arperne 2016
rofia CoTpyAHIECTBO «Deppepo Pyccys» 1 cucTeMbl «Brjieonacopr> 66110
OTMEYEHO NpeMueit «JIydIIrie COIUANbHbIE POEKTb> B HOMUHALMHU </ IPOEKTbI

B TOJIEPAAKY COLUATBHO HE3AMMUIIEHHBIX CIOEB HACENEHUS.,

Ferrero in Russia:
SUCCess story

In 20106, the Ferrero Group is celebrating its 70" anniversary.

The company has gone a long way, starting as a small production
site in the center of Alba, a town in northern Italy that launched
its global success story. Based on the results of a poll beld by

the Reputation Institute 20106, Ferrero has taken the 18" place

in the rating Global RepTrak® 100 with the result 74,8 points

that puts Ferrero on the first position among food manufacturers
in the list of 100 most respected world companies. During last

20 years the company’s activities have been closely tied to Russia.

The Ferrero Group entered the Russian market in 1995. In the years of its presence
in Russia, Ferrero has successfully passed all the development stages from being

a small representative office to becoming a large commercial and production
company with a developed distribution network. Ferrero confectionary factory in
the Vladimir region is one of the leading operation sites of the Group which makes
a significant contribution to the sustainable economic development of the region.
All major Ferrero brands are currently available on the Russian market. The main
components of Ferrero’s success in Russia, as well as everywhere in the world, are
investments into human resources, provision of consistently high quality of its
products, continuous production upgrade and innovations.

Russian consumers show their affection in return by choosing Ferrero products.
Based on the results of a national poll, Raffaello and Ferrero Rocher were
nominated for Nol Brand Award in Russia 2015. Moreover, the results of the
Kinder Umbrella Brand Equity 2015 study held by Ipsos, once again confirmed
the unsurpassed leadership of Kinder showing the best indicators among

the brands geared towards children for many years in a row.

Social responsibility has always been at the core of Ferrero’s business model.

At the global level Ferrero realizes numerous important projects trough

Ferrero Fond, Ferrero Social Enterprises and international social program
Kinder+Sport. One of Ferrero notable initiatives in Russia in the past several
years is partnering with the Videopassport, All-Russian information and search
system for adoptive parents, which has been led by Timur Kizyakov, the author
and host of the While Everyone’s Still Home TV show, throughout its existence.
In April 2016 the joint effort between Ferrero and the Videopassport system
was acknowledged at the Best Social Projects Awards in the “Projects Supporting
Socially Vulnerable Layers of the Population” category.

I'pymma Ferrero sBnsercs OfHIM U3 JIMAEPOB MUPOBOIO KOHAUTEPCKOIO
TIPOM3BOJICTBA C KOHCOMMMPOBAHHBIM 060POTOM 9,5 MIIPJ, €BPO, 3aHUMAs
TPETBE MECTO B MUPE CPE/IN MEXKYHAPOJHBIX KOMITAHMIA HA PhIHKE MOKOMa/IHBIX
KoHpuTepcKux uanemmi. Ipoaykrus Ferrero peanusyercs 6onee ueM B 160
crpanax Mupa. Boree 40 ThICY COTPYIHUKOB PAOOTAIOT B 78 OOBEAUHEHHDIX
KOMITAaHWAX U Ha 22 IIPOU3BO/ICTBEHHBIX IPEANPUATHAX [DYIIIBL

Ferrero Group is one of the leaders of the world confectionery production

with a consolidated turnover of 9.5 billion euro, holding the third place among
international companies on the chocolate confectionery items market. Ferrero’s
products are sold in over 160 countries. There are over 40,000 employees
working in 78 united companies and at 22 production sites of the Group.



